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View the Audience Engagement Report »

Audience Insights
Material Handling & Logistics is a B2B brand written exclusively for managers who oversee supply chain, logistics 
and material handling across America’s manufacturing, distribution and retail sectors. MH&L covers warehousing, 
material handling equipment, transportation strategies, sustainability, logistics, global commerce, distribution, 
regulatory compliance, workforce management, new technology and automation.

Material Handling & Logistics Audience Engagement Report 
2nd Half — 2022
Material Handling & Logistics is a B2B brand written exclusively for managers who oversee supply chain, logistics and 
material handling across America’s manufacturing, distribution and retail sectors. MH&L covers warehousing, material 
handling equipment, transportation strategies, sustainability, logistics, global commerce, distribution, regulatory 
compliance, workforce management, new technology and automation.

The Audience Engagement Report provides an integrated view of the Material Handling & Logistics community. The data provided within is obtained via internal and third party sources, including Google Analytics and Omeda.    
 
         

Fabricated Metal/Primary Metal Mfg

Wholesaler/Distributor/Transportation/Warehousing

Machinery/Medical Equip/Measuring Equip Mfg

Professional, Scientific & Technical Services

Electrical Equipment/Computers & Electronics Mfg

Automotive/Aerospace/Transportation Equipment

Food, Beverage, Tobacco Product Mfg.

63,543 
Average Monthly Reach

CATEGORIES PURCHASED(multiple responses allowed)

Packaging Equipment .................................................................. 49.72%
Facilities/Maintenance/Plant Operations ..................................... 49.50%
Lift Trucks, Powered Vehicles & Accessories ................................. 46.36%
Automatic Identification & Data Collection Systems ..................... 45.79%
Software/Systems/Computers ..................................................... 40.85%
Fluid Power ................................................................................. 40.22%
Conveyors & Sorters, AGVs ........................................................... 38.98%
Green Technology/Alternative Energy .......................................... 37.20%
Lifting/Positioning/Overhead Handling Equipment ...................... 37.08%
Transportation Services & Third-Party, Logistics .......................... 36.09%
Non-Powered Material Handling Equipment ................................ 35.76%
Equipment Management/Maintenance Products & Service ........... 35.40%
Storage Products & Automated Storage/Picking System ............... 34.88%
Freight Services ........................................................................... 25.83%
95% of respondents indicate they are responsible for recommending, selecting,  
or buying material handling equipment or services

TOP INDUSTRIES SERVED

COMPANIES THAT ENGAGE   

REACH DECISION MAKERS 

97% 
of audience are managers and above

13.62%

12.59%

11.87%

8.65%

8.49% 

7.10%

BUYING TEAM REACH

Sales  
Management 
and Other Titles 

6.93%

Corporate & Executive 
Management

36.72%

Plant Management 

23.48%

Logistics, Purchasing, & 
Engineering Management 

32.87%

5.44%

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://manufacturing.endeavorb2b.com/wp-content/uploads/2018/11/mhl_aer.pdf
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Material Handling & Logistics — Digital Engagement & Insights 
2nd Half — 2022

DIGITAL LEADER IN VISITORS, PAGE VIEWS AND SOCIAL FOLLOWERS

23,778
Average Monthly Sessions

19,161
Average Unique Monthly Visitors

44,672
Average Monthly Page Views

8,498
LinkedIn

6,687
Twitter

75.2% 
Desktop Visitors Average Monthly

24.8% 
Mobile Visitors Average Monthly

30
Avg Monthly New Site 

Registrations

1,786
Facebook

Audience Engagement
 

View the Audience Engagement Report »

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://manufacturing.endeavorb2b.com/wp-content/uploads/2018/11/mhl_aer.pdf
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Visit mhlnews.com »
The Market
 

Material Handling & Logistics was 
founded in 1945 as Flow Magazine, 
and to this day continues in its 
mission to provide news, articles, 
best practices and analysis of the 
supply chain market, which has 
been tested like never before by the 
demands of pandemic-era consumers. 
The single biggest challenge facing 
the material handling and logistics 
industry is finding, developing and 
retaining talent in all aspects of 
the profession, but particularly in 
technological/technical skills. Material 
Handling & Logistics showcases 
workforce management strategies in 
automation and technology adoption 
and implementation, as well as its 
industry-dominant coverage of
supply chain topics.

Material Handling & Logistics appears 
in print four times a year within New 
Equipment Digest, and features new 
content daily on the mhlnews.com 
website.

The forklift market alone contributes more than $25 billion annually to the U.S. 
GDP, and for every direct job in the industry, an additional 2.5 jobs are supported 
elsewhere in the economy, according to the Industrial Truck Association.

of material 
handling 

and logistics 
professionals say 
they are satisfied 

(44%) or very 
satisfied (32%) 

with their choice of 
that industry as a 

career path.

Source: MH&L’s 2019 Salary Survey

76% Total U.S. business 
logistics costs, 

roughly 8% of the 
entire U.S. economy. 

Source: CSCMP State of Logistics Report, 2022

Source: 2022 MHI Annual Industry Report

$1.8
TRILLION

More than 1 million people in the U.S. are classified as warehouse workers, 
and 1.5 million are classified as truck/delivery drivers.

45% of supply 
chain professionals 

plan to spend 
over $1 million 

on supply chain 
technologies over 

the next two years. 
Of that group, 12% 
plan to spend over 

$10 million.

The digital technologies 
with the greatest 

potential to disrupt 
or create competitive 

advantage are 
predictive analytics, 

Internet of Things 
tools, and artificial 

intelligence.

The digital technologies 
most in use today, 

according to supply chain 
professionals, are cloud 
computing and storage, 
inventory and network 

optimization tools, 
sensors and automatic 

identification, and 
robotics and automation.

 $25 billion 

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://www.mhlnews.com
http://www.mhlnews.com
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Technical & Editorial 
Expertise
Delivering technical and editorial 
development expertise that ensures 
content is accurate, engaging and focused 
on the topics that professionals need to 
know in today’s rapidly changing business 
environment. 

Ideation & Development
Collaborate with our topic experts to 
develop topics that will attract target 
audiences, validate market perceptions and 
ensure content marketing success.

Data & Insights
Deep industry knowledge paired with data 
and insights from analytic tools provides us 
the ability to leverage metrics for content 
decision making and deliver the right 
content, in the right channel, to the right 
audience, at the right time.

Visit mhlnews.com »

Meet the Influencers

Editorial Advisory Board

Click here for Contributor Guidelines details »

Editor-in-Chief
DAVE BLANCHARD
dblanchard@endeavorb2b.com
 

Senior Editor
ADRIENNE SELKO 
aselko@endeavorb2b.com

Editorial Assistant
ANNA SMITH 
asmith@endeavorb2b.com

Contributing Editor
DAVID SPARKMAN

ROGER BOSTELMAN
National Institute 
of Standards and 
Technology

ANN CHRISTOPHER
Kenco Group Inc.

RON GIUNTINI
Giuntini & Company Inc.

JOHN HILL
St. Onge Company

RUSSELL MELLER
Fortna

TAN MILLER
Rider University

ALEX SCOTT
University of Tennessee

JIM SHEPHARD
Shephard’s Industrial 
Training Systems

ENAN STILLMAN
Stillman Welch LLP

JIM TOMPKINS
Tompkins International

AL WILL
PWG Distribution 
Solutions LLC

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://www.mhlnews.com
https://www.mhlnews.com/MH&L-Contributor-Guidelines
mailto:dblanchard%40endeavorb2b.com?subject=
mailto:aselko%40endeavorb2b.com?subject=
mailto:asmith%40endeavorb2b.com?subject=
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Visit mhlnews.com »

Focused Content

GLOBAL SUPPLY CHAINS
• Supply Chain Disruptions
• Regulations & Compliance
• Sustainability / ESG
• Supply Chain Visibility
• Metrics & Benchmarking
• Supplier Relationships
• Risk Management

FORKLIFTS AND POWERED VEHICLES
• Forklift Safety Technology
• Operator Training
• Narrow-Aisle
• Telematics in the Warehouse
• Batteries & Fuel Cells

LABOR MANAGEMENT
• Driver & Warehouse Worker Shortages
• The Aging Workforce
• Attracting & Retaining Talent
• Safety & OSHA
• Labor Laws / Independent Contractors
• Training
• Diversity, Equity & Inclusion

WAREHOUSING
• Automating DCs / Conveyors & Sortation
• Omni-Channel Warehouses
• Inventory Management
• Warehouse Management Systems
• Dock Equipment
• Packaging & Containers

TRANSPORTATION
• Last-Mile Delivery / E-Commerce
• Infrastructure
• Third-Party Logistics (3PLs)
• Cold Chain Logistics
• Port Congestion & Intermodal Strategies
• Controlling Freight Costs
• Self-Driving Trucks
• Trucking – Rail – Air – Ocean

TECHNOLOGY AND AUTOMATION
• Artificial Intelligence
• Drones & Autonomous Vehicles
• Robots & Automation
• Internet of Things
• Cybersecurity
• Predictive Analytics
• Wearables & Mobile Devices
• Top 10 Supply Chain Innovations of the Year

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://www.mhlnews.com
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Magazine Advertising Rates & Specs

Publication trim size:  
10.25″ x 12″   

* Ads with bleed – extend bleed 0.125 inches beyond the trim on all sides. 
*  All live matter not intended to bleed should be kept 0.25 inch from trim. 

Spread ads should allow a total of 0.1875 inch safety in gutter. 

Print Production Manager:  
Deanna O’Byrne   |   dobyrne@endeavorb2b.com
Cancellations: Cancellations must be submitted in 
writing and will not be accepted after the published ad 
material deadline.  Cover positions cannot be canceled. 
Verbal cancellations will not be accepted. 
Gross Rates Apply: Gross rates based on number of 
insertions within a 12-month period. 
Printing Method: Web Offset
Binding Method: Saddle-stitched

ASK YOUR SALES REP 
about additional ad 

opportunities, such as 
belly bands, gatefold 
inserts, and others!

*Per insertion

CREATIVE SPECIFICATIONS

Format (hi-resolution, full color): 
PDF with PDF/X-1a

Required supplementary items: 
– Fonts (embedded)
– Images (CMYK color space)
– Artwork (CMYK color space)

RICH MEDIA 
OPTIONS 

AVAILABLE 
FOR DIGITAL 
VERSION OF 
MAGAZINE.

+

PLEASE SEND YOUR AD NO LATER 
THAN THE MATERIAL DUE DATE  
ON THE EDITORIAL CALENDAR

ELECTRONIC SUBMISSION OF PRINT & DIGITAL MAGAZINE AD MATERIAL
TO EMAIL: For files up to 10MB, please email your ad to: ebm-admaterial@endeavorb2b.com.  
Please include advertiser name, publication name, and issue date.

TO FTP TRANSFER: For large files over 10MB, please send via ftp, such as the free service:  
www.wetransfer.com. Please use ebm-admaterial@endeavorb2b.com in the [Email To] field for your 
upload. Please include advertiser name, publication name, and issue date in the message field.

IDEA FILE

STAND OUT!

Publication trim size:  
10.25" x 12"   

Ask us about other special print positions!

Standard Size 1x Rate 6x Rate 12x Rate
Full Page - Standard         7,871         7,477         7,084 

Full Page Spread - Standard      11,807      11,216      10,626 

1/2 Page - Horizontal, Vertical, Island         4,556         4,328         4,100 

1/3 Page - Square or Vertical         3,536         3,359         3,182 

1/4 Page         2,601         2,471         2,341 

Tabloid Size 1x Rate 6x Rate 12x Rate
Full Page - Tab         9,061         8,608         8,155 

Full Page Spread - Tab      13,592      12,912      12,232 

1/2 Page Horiz-Tab         4,811         4,570         4,330 

1/3 Page - Tab         3,791         3,601         3,412 

Product Express 1x Rate 6x Rate 12x Rate
1 Inch 561            533            505 

2 Inches 731            694            658 

3 Inches 816            775            734 

Print Production Manager: 
Brenda Wiley
New Equipment Digest 
bwiley@endeavorb2b.com

* Ads with bleed – extend bleed 0.125 inches beyond the trim
* All live matter not intended to bleed should be kept 0.25 inch from trim. 
 Spread ads should allow a total of 0.1875 inch safety in gutter. Endeavor Business 
 Media reserves the right to reduce and/or resize any oversized or incorrectly sized
 ads to fit the ad dimensions listed.

DIMENSIONS (inches) Non Bleed Trim

 Standard Page 7.0625 x 8.25 7.4375 x 8.75

 2/3 Standard 7.0625 x 6.125 n/a

 1/2 Standard Isl  4.625 x 6.125 n/a

 1/2 Standard H  7.0625 x 4 n/a

 1/2 Standard V  3 x 6.75 n/a

 1/3 Standard V  2.25 x 8.25 n/a

 1/3 Standard Square 4.375 x 4.3125 n/a

 1/4 Standard V  3" x 4" n/a

 Tabloid Page  9.75 x 11.5 10.25 x 12 

 Tabloid Spread  20 x 11.5 20.5 x 12

 1/2 Tabloid H Spread 19.75 x 5.75 20.5 x 6.25

 1/3 Tabloid H Spread 19.75 x 3.75 20.5 x 4.25

 2/3 Tabloid V 6.25 x 11 n/a

 2/3 Tabloid H 9.5 x 7.25 n/a

 1/2 Tabloid V  4.6875 x 11 n/a

 1/2 Tabloid H  9.5 x 5.75 n/a

 1/3 Tabloid V  3.0625 x 11 n/a

 1/3 Tabloid H 9.5 x 3.75 n/a

Classified Ad Specs (inches) 1-Column 2-Column 3-Column Max Height
2.0556 4.2778 6.5 10

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
mailto:dobyrne%40endeavorb2b.com%0D?subject=
mailto:ebm-admaterial%40endeavorb2b.com?subject=
http://www.wetransfer.com
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Digital Ads & Native Ads
Advertising that Reaches Decision Makers in the Moment
Showcase your brand to highly targeted audiences in popular channels with our portfolio of display and rich media banners.

AD TYPE RATE (CPM)

Leaderboard $125

Rectangle $125

Half Page $125

Billboard $150

Billboard Video $175

Sticky Leaderboard $150

In-banner video $150

In-article video $125

Reskin $150

Welcome ad $300

Native ad $30

Expanding Rectangle $125

Expanding Half page $125

View Digital Banner Ad Specs »

Materials due: Seven business days prior to publication. 

Send creative to: webtraffic@endeavorb2b.com 

Check out our marketing site for more information:  
manufacturing.endeavorb2b.com/mhl

View all our Native Ad Solutions »

Digital Banners
Banners appear on the home page 
and article pages. Our websites are 
responsive, and most ads serve on 
desktop, tablet and mobile.

Native Advertising 
Promote your high-performing content on our brand site 
through native ad placements and benefit from your ad 
matching the design and feel of the sites content. 

Native ads are labeled as Sponsored Content. 

Native Sponsored Content 
Showcase your content in our channels with a sponsored 
content native program. Your content replicates our form 
and function, attracting and engaging audiences. 

Labeled as Sponsored Content.

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://docs.google.com/presentation/d/169D7rLczDNJSMfPSIzU4c4_BLt20DqTcb0w7VlLVofU/edit?usp=sharing
mailto:webtraffic%40endeavorb2b.com%20?subject=
http://manufacturing.endeavorb2b.com/mhl
https://manufacturing.endeavorb2b.com/advertising/native/
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Click here to view all our newsletters »

Newsletters
Established Frequency, Trusted Content and Engaged Audiences
Share your message within a relevant and responsive environment designed to deliver engagement and traffic.

RATE:
Exclusive Position  ................................... $2,400

Supply Chain Insights
Supply-chain-related features, news, discussions  
& information to make your company’s processes  
more efficient.  
Exclusive Sponsorship - Weekly - Every Monday

MH&L Newsmakers
News stories, feature articles, and trends analysis 
dedicated to helping material handling and 
logistics professionals move information, materials 
and products efficiently through all stages of the 
supply chain.   
Exclusive Weekly Sponsorship - Tuesdays

RATE:
Exclusive Position ................................... $2,500

STATS: 
Subscribers ............................................. 14,872
Avg Total Open Rate* .............................. 36.28%

RATE:
Exclusive Position ................................... $2,000

Products of the Week
A look at new material handling and logistics products 
and equipment from the leading suppliers. Each week 
MH&L highlights new products in forklifts, conveyors 
and automation, warehouse and logistics software, 
and other supply chain solutions.  
Exclusive Weekly Sponsorship - Thursdays

STATS:
Subscribers ............................................... 7,922
Avg Total Open Rate* .............................. 41.36%

Quick Manufacturing News
Deliver your message to the broadest and biggest audience built from the 
files of Endeavor Business Media’s Manufacturing Group properties. QMN 
keeps executives up-to-date on the latest manufacturing news, analysis 
and products. Daily Monday thru Friday

RATE:
Exclusive Position ................................... $3,750

Materials due: Seven business days prior to publication.      
Send creative to: webtraffic@endeavorb2b.com View Newsletter Ad Specs »

* Audience Engagement Report 2022

STATS: 
Subscribers ............................................. 14,962
Avg Total Open Rate* .............................. 45.20%

STATS: 
Subscribers ............................................. 28,717
Avg Total Open Rate* .............................. 35.50%

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://manufacturing.endeavorb2b.com/advertising/newsletters/
mailto:webtraffic%40endeavorb2b.com?subject=
https://docs.google.com/presentation/d/169D7rLczDNJSMfPSIzU4c4_BLt20DqTcb0w7VlLVofU/edit?usp=sharing
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click here

click

click

click

click

click

click

Click here to learn more »

News and analysis from manufacturing and sector 
experts into the global manufacturing economy, 
delivering insights on diverse topics including labor 
relations, advanced manufacturing technologies, 
regulations and more.

Target Audience: C-Suite and 
Management titles focused on 
Engineering, IT/OT, Distribution, 
Logistics, Purchasing, Sourcing, 
R&D, Safety and Occupational 
Health, Process Control, 
Design, Systems Integration, 
Maintenance & Reliability.  

Sponsorship Opportunities: 
Exclusive Sponsorship per Issue

Insights and expert perspectives focused on the convergence of risk and resilience for secure network 
operations and business continuity among enterprise organizations in a broad array of sectors 
including commercial, corporate, industrial, manufacturing, transportation, public safety, healthcare, 
schools, and critical infrastructure.  View Sample » 

Insights and expert perspectives on EV trends, regulations, design & engineering, charging, 
infrastructure as well as repair and maintenance.  View Sample » 

Analysis and viewpoints on the impact of innovation at the intersection of energy technology, 
sustainability, and finance.  View Sample » 

Infrastructure news and insights related to key sectors including construction, transportation, 
water, broadband and energy while covering related topics such as site prep, government funding, 
project design, and IIJA.  View Sample » 

Insights on strategy, leadership, capital spending and more from prominent companies in many 
of Endeavor Business Media’s key markets.   View Sample » 

View Sample »

Offering larger audiences and broader perspectives focused on growing markets 
Targeted, sector-oriented newsletters that offer insight into the trends and technologies that are driving innovation. 

75,000

50,000 Biweekly on Saturdays

50,000

50,000

50,000

50,000

Biweekly on Wednesdays

Deploys:Circulation:

Monthly on Friday

Monthly on Saturday

Biweekly on Fridays

Biweekly on Thursdays

INFRASTRUCTURE 

MANUFACTURING
CYBERSECURITY 

ELECTRIC VEHICLES

ENERGY

FEATURED NEWSLETTER

Market Coverage Newsletters

MARKET MOVES

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://www.industryweek.com/latest-newsletter/63a31be7148cb3001eb76173
https://markets.endeavorbusinessmedia.com/market-moves-newsletters/
https://www.securityinfowatch.com/latest-newsletter/63a1fb32d91502001e92ac99
https://www.vehicleservicepros.com/latest-newsletter/63a363d6cddc87001f6927e2
https://www.ogj.com/latest-newsletter/63a23397c97240001e304e47
https://www.roadsbridges.com/latest-newsletter/63a1e997cd6145001f36deba
https://endeavor.omeclk.com/portal/public/ViewCommInBrowser.jsp?2I8xi3TTdj%2BhpNKdJwhl3wV0jkO7g2%2FT3V1T4xyMe6Vl7Go%2BdV5UGpXM%2BwKIXi1g2%2FkB9GuOVlxBLa1K2Hieng%3D%3DA
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Visit safetyleadershipconference.com »

Live Events
 

THE ONLY EVENT FOCUSED ON HIGH-LEVEL  
SAFETY DECISION-MAKERS
The Safety Leadership Conference is designed to share best safety practices with companies wanting to 
achieve world-class safety. Attendees will hear from industry experts and learn how the 2023 America’s Safest 
Companies provide a sound working environment for their employees.

Exhibit & Sponsor in 2023
Direct Access to High Level Safety Professionals
Interact with Corporate EHS Directors, VPs of Safety & Health, Safety 
Engineers, Compliance & Safety Directors, HSE Managers, Safety 
Managers, Industrial Hygienists, Risk Managers. 

Communicate Your Thought Leadership
Share your knowledge and expertise through speaking engagements. 

Unveil Safety Innovations
Showcase your leading-edge safety equipment, technologies 
and solutions in our exhibit hall. 

Engage
Intimate and personal interactions set this event apart from 
other conferences.

Contact our exhibit sales team for pricing for sponsorships and tabletop exhibits.

SEPTEMBER 18-20, 2023 
ORLANDO, FL

S A F E TY L E A D E RS H I P CO N F E R E N C E . CO M

Contact our team

Sandy Norris  
norris@endeavorb2b.com  
O: (918) 203-4905 | M: (918) 630-2511

Mark Wiebusch
mwiebusch@endeavorb2b.com
M: (440) 915-4773

@ E H STO D AYCo-located with VPPPA’s 
Symposium

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
http://safetyleadershipconference.com
http://safetyleadershipconference.com
mailto:snorris%40endeavorb2b.com?subject=
mailto:mwiebusch%40endeavorb2b.com?subject=
https://www.facebook.com/EHSToday
https://www.linkedin.com/groups/4355311/
https://twitter.com/EHSToday
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Boost New Products

Sample Give-Aways
Tap into the mind of manufacturing professionals and give them the opportunity to take your 
development kit or new product on a test run. Sponsors are required to meet the T&C’s of 
program, fulfilling the give away. Landing page hosted on brand site with form, full contact leads 
provided to sponsor.

Product Launch Programs 
We’ve created pre-built launch programs that take advantage of all the right NED channels to 
ensure that your new product launches successfully.  3 options with varying exposure levels 
including options for Cover Callouts.

Trade Satisfaction Reports
Trade Satisfaction Studies are a key source of market intelligence that can help grow your 
business. This competitive benchmarking tool analyzes your company’s brand performance in key 
areas – including price, quality, customer service, product/service warranties and other important 
factors – and then measures how well you stack up against your competition.

Material Handling & Logistics Special Section in NED
Four-times-a-year the MH&L special section in New Equipment Digest reaches over 60,000 
manufacturing and supply chain professionals throughout the USA. Connect with your sales 
representative to see how you can showcase your brand.

Publishing Dates in NED: Jan, Mar, May, July, Sept, Nov 

NED’s IndustryInsider Video Program
Reach thousands of industrial buyers by sponsoring NED’s IndustryInsider Product Review Video. NED’s IndustryInsider Video Program is designed 
to build the trust of the viewer by creating content that educates on best practices and this leads to informed purchasing decisions. Videos are not 
commercials or meant to pitch or sell specific products, they are designed to educate and help industrial decision makers find product solutions that 
best meets their need.  

Launch Products Simply and Effectively 
Customize your product launch with proven strategies and a team of experts on your side.

CONTACT OUR SALES REPRESENTATIVES TO LEARN MORE

Contact your Sales Representative for more information.

Watch a sample video

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://www.newequipment.com/videos/ned-industry-insider-series/video/21216873/a-scissor-lift-that-can-lift-a-house
https://www.newequipment.com/videos/ned-industry-insider-series/video/21216873/a-scissor-lift-that-can-lift-a-house
http://youtube.com/channel/UCD6JFCCOwOPu2v-KBcww_qw
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View all our research solutions »

As part of Endeavor Business Media, Endeavor Business Intelligence offers a full 
portfolio of marketing solutions & services that provide marketers opportunities 
to engage and educate – generating awareness, creating marketing pipelines, and 
delivering high-quality leads for their organizations.

Industry Insights
Leverage research as a lead generator by providing your audience with research-backed
data on hot-button issues. Measure pain points, organizational impact and future
outlooks on specific topics, use data points to drive your content marketing strategy.

State of the Market
Develop thought leadership and generate high-quality leads with this market-facing research 
report that will help your target audience understand the forces at play and gain insights for 
smart decision-making. 

Brand Perception
Better understand how decision-making professionals perceive your brand, products, or 
solutions. Gauge purchase intent and deliver insights into the positioning of your brand 
among your competitors so you can take your marketing strategy to the next level.

Virtual Focus Groups
Narrow the gap with customers and target markets using qualitative marketing research that 
offers a powerful feedback loop. Led by a trained moderator, these structured discussion 
sessions stimulate lively group discussions and prompt respondents to share experiences.

Learn More »

Research & Intelligence 
Empowering Smart Business Decision Making 
Rely on our research development and data analysis expertise to ensure your program delivers meaningful and relevant insights. 
Subject matter experts help guide thought leadership topics and ensure statistically valid results from target audiences.

Learn More »

Learn More »

Learn More »

SOLUTION MARKETING

Learn More »
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View all our short form content solutions »

Top Tips
Feature 5 to 10 brief tips 
or steps, with graphic 
design, that will help 
your audience better 
understand a topic or 
guide them toward a 
purchase decision.

Ask the Expert
Shine a light on your in-house expertise and position your brand with thought leadership 
with this quick-hit asset built off of an interview conducted by our subject matter expert. 

FAQs
Answer common questions about a particular topic, issue or trend and convey your 
industry expertise. Our proven format creates high-quality content while requiring minimal 
deliverables from your product team.

Infographic
Draw a wider viewing audience with one of the most popular forms of content on the web 
today. Powerful for helping users translate data into insights and a great tool for increasing 
social engagement and sharing. 

FEATURED SOLUTION

Learn More »

Learn More »

Learn More »

Learn More »

Short Form Content
A Must-Have for Content Marketing Success
Easy-to-execute content types, condensed deliverables and design services make short form content a go-to for savvy marketers. Promotional 
campaigns engage busy decision makers, delivering the highlights while positioning your brand as a source for helpful information.

SOLUTION MARKETING

https://manufacturing.endeavorb2b.com/mhl/
https://www.mhlnews.com
https://www.mhlnews.com
https://manufacturing.endeavorb2b.com/lead-generation/short-form-content/
https://manufacturing.endeavorb2b.com/lead-generation/short-form-content/
https://manufacturing.endeavorb2b.com/lead-generation/short-form-content/
https://manufacturing.endeavorb2b.com/lead-generation/short-form-content/
https://manufacturing.endeavorb2b.com/lead-generation/short-form-content/


15  Visit our Marketing Site for more information about our brand and the products we offer: manufacturing.endeavorb2b.com/mhl2023 Media Kit | Material Handling & Logistics | mhlnews.com

View all our long form content solutions »

eBooks
Help solve problems and deliver know-how through a fully designed eBook format. 
Leverage our existing high-performing content to create a collection of valuable 
evergreen articles on a compelling topic that is relevant to audiences.

FEATURED SOLUTION

Learn More »

Long Form Content
Deliver Solutions for the Most Complex Challenges
Complex topics require long form content that addresses very specific needs to help accelerate decision making. 
Promotional campaigns built to target decision makers and influencers leverage our 1st party data and insights.

White Papers
Introduce emerging technologies, expand on 
research results or explain a complex topic 
with a white paper hosted on our site. This 
content type is useful for driving prospects 
through the consideration phase and 
accelerating purchase decisions.

Case Studies
Bring to the forefront an outside perspective 
on your solutions. Showcase success stories 
from real customers and deliver an authentic 
representation of your solutions and 
challenges they can solve.

Learn More » Learn More »
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instrumentation and digital systems needed to optimize 
efficiency. Thus, there is an opportunity to upgrade and 
improve these assets by introducing digitalization — 
without even needing to overhaul legacy equipment.

Q :  H o w  c a n  d i g i t a l  t r a n s f o r m a t i o n  a c c e l e r a t e 
sustainability goals in the chemical industry?

A:  D ig ita l izat ion is  a  crucia l  enabler  for  companies 
to meet both business and sustainabil ity objectives. 
Solut ions provide v is ib i l i ty,  analysis  and insight  to 
address the challenges integral in sustainability goals.

D i g i t a l  t e c h n o l o g i e s  h a v e  t a r g e t e d  c o r p o r a t e 
sustainability objectives for decades, mainly focusing 
on energy eff ic iency,  but companies are aware that 
energy eff iciency is only a portion of the challenge, 
with the demands of the circular economy and energy 
transition also necessary. Digital technologies provide 
a  means to  rapid ly  accelerate  current  efforts  and, 
important for  any business act iv ity,  chart  progress 

and show success. Chemical processors are beginning 
to explore and invest in alternative energy sources 
and are preparing to meet the unique demands of the 
circular economy, where economic activity is decoupled 
from the consumption of finite resources and waste 
is  re-integrated into processes.  This is  leading to a 
fundamental restructuring of current business models.

Addressing the demands of the circular economy and 
the energy transition require longer-term efforts, as 
companies develop new product and process alternatives 
that have less impact on the environment.  For example, 
net-zero targets for 2050 wil l  probably require that 
carbon capture processes be further developed and 
optimized. Digital simulations are already aiding these 
processes, although more optimization remains to be 
done.  Addit ional ly,  d igital  technologies are helping 
companies develop more efficient processes to produce 
hydrogen, ammonia and biofuels as energy alternatives.  
And new processes for  key chemical  processes are 
needed to lower energy consumption and avoid waste.
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locations. By implementing acoustic, wireless technology 
for  monitoring vibration downstream of valves and 
using analytics software, immediate identification and 
recording of leaks and events of the valves and rupture 
discs that feed to the flare systems can be determined 
and monitored for reporting and reducing emissions.

CRITICAL MEASUREMENTS FOR BIOREFINERIES
Although there  are  some s imi lar i t ies  for  b iodiesel 
production compared to traditional refining, refineries 
that  are  adding  or  convert ing  to  renewable  d iese l 
p ro d u c t i o n  u n i t s  w i l l  n e e d  t o  fo c u s  eve n  m o re  o n 
measurement systems due to the high var iat ion of 
feedstocks and reporting required for complying with 
the Low Carbon Fuel Standard (LCFS) of California.

The log ist ics  and off-s i tes  for  renewable  d iesel 
plants vary from traditional refining as a majority of 
the feedstocks and products are entering and leaving 
the facility via truck and railcar loading and unloading, 

as opposed to pipeline and ship.  Having an efficient 
m e a s u r e m e n t  s y s t e m  s u c h  a s  a  m e t e r i n g - b a s e d 
transfer  system using Cor io l is  meters,  as  opposed 
to relying on weigh bridges, has safety, accuracy and 
efficiency advantages. Of the upmost importance is 
the accuracy and verification of the measurements of 
materials coming in and out of the plant in addition to 
all  the util ities consumed for obtaining LCFS credits.

Other areas where leveraging Coriolis meters plays 
signif icant importance is  in the pre-feed treatment 
u n i t  a n d  t h e  re a c t o r  s e c t i o n .  T h e re  a re  a  n u m b e r 
of  contaminants  in  b io-based feedstocks  that  are 
n o t  p r e s e n t  i n  p e t r o l e u m - b a s e d  f e e d s t o c k s ,  a n d 
these must be el iminated to protect  the l i fe  of  the 
hydroprocessing and isomer izat ion cata lysts  used 
downstream.  Treatment  for  the feedstocks wi l l  be 
more similar to food and beverage processes than they 
are to traditional refining processes. This can include 
drying,  polyethylene removal ,  f i l trat ion,  enzymatic 
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Figure 4:  Acoustic wireless technology makes detection of sources of flare 
events or fugitive emissions from leaking pressure relief valves and rupture 
discs more cost effective.
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T h e  g l o b a l  re f i n i n g  i n d u s t r y  i s  u n d e r g o i n g  a 
transit ion due to peaking transportation fuel 
demand accelerated by the COVID-19 pandemic 

and climate change regulations tied to reducing future 
carbon emissions. These factors are leaving refiners 

with a few options to ensure long-term viabil ity and 
profitability, including reducing emissions and improving 
energy eff ic iency at  exist ing ref ineries,  integrating 
with petrochemical plants and/or investing in bio and 
renewable diesel production.
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CRITICAL MEASUREMENTS AND 
BEST PRACTICES FOR FUTURE-
PROOFING THE REFINING INDUSTRY
Refiners need to adopt new measurement and control practices to run in a 
more efficient and environmentally friendly way.

BY JULIE VALENTINE, MEHA JHA
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T he changes we’re seeing happening all around us 
have many of us thinking about what alternatives 
exist to the ubiquitously used hydrocarbon fuels, 

such as fuel oil, gasoline and diesel. Hydrogen certainly 
looks l ike a viable alternative,  though there’s more 
than meets the eye, and its success as an alternative 
fuel depends in large part on how it is created, as it 
can be a resource-intensive process.  

Hydrogen is the most abundant atom in the universe, 
however,  discovering it  and developing applications 
for  i t ,  took  some t ime.  Chemist  Robert  Boyle  f i rst 

observed and described a reaction between iron filings 
and dilute acids, which resulted in the production of 
hydrogen gas, in 1671. It  wouldn’t be ti l l  1766, that 
scientist Henry Cavendish first recognized hydrogen 
gas as a discrete substance.

Hydrogen was first used in large scale applications 
as fuel in hydrogen-filled balloons and airships. In fact, 
hydrogen fueled the first transatlantic crossing made by 
the British airship R34 in 1919, but much has changed 
since then in the creation and uses of hydrogen. We 
are also able to make it safer now.
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HYDROGEN: BACK TO THE FUTURE
At this time, the biggest hurdle to hydrogen becoming more widely used is 
the cost of producing it.
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Striving for 
sustainability

New products and emerging 
technologies are leading the way 
to more sustainable and efficient 
operations across the process industries.
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View all our video and podcast solutions »

Custom Video Production 
Take control of your video content strategy, optimizing the medium to best serve 
your brand and your marketing goals. Our team of production and design experts 
will consult with you to create video that reflects your brand, tells your story, and 
showcases your products and services.

FEATURED SOLUTION

Quickchat Video
Capture key insights from your experts through these 10-15 minute editorially-driven video 
interviews that help to deliver broader context to the issues being covered. Leverage our topic 
expertise, technology platform and light video editing to create a powerful video asset.

Explainer Video
Break down complex topics into simple and easy-to-digest animated videos that are 30-45 
seconds long. This alternative video type requires minimal deliverables from you, making for 
easy, cost effective production. Great for social promotions. 

Product Video
Deliver a quick and engaging perspective on your product’s key attributes and the challenges it 
helps address. Collaborate with our experienced video producers to create high-impact product 
videos and images that enhance your product launch and sales strategy. 

Podcasts
Podcasts are a rapidly growing medium, are consumed by listeners across a wide variety of devices and 
deliver compelling content to the audience at their desk, at home, and on the road. Options to be aligned 
with editorial series or custom podcast options.

Learn More »

Learn More »

Learn More »

Learn More »

Video & Podcasts 
Creative Solutions for Video & Podcasts at any Budget
Rely on our technology platforms, proven techniques and design skills to create video and podcasts that drive views/listeners. 
Choose from a variety of formats that are designed to meet your goals and suitable for multi-channel content strategy.

Learn More »

SOLUTION MARKETING
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View all our custom lead generation solutions »

Content Engagement Centers
Leverage research as a lead generator by providing your audience with research-backed 
data on hot-button issues. Measure pain points, organizational impact and future 
outlooks on specific topics, use data points to drive your content marketing strategy. 

FEATURED SOLUTION

Industry Brief and Industry Resources
Content Syndication Programs
Syndicate your valuable thought leadership content across our brand channels and reach highly 
relevant audiences with interest in the topic. Registration is required to view the content and 
campaign report metrics are provided with full contact information for each lead.

Amplify
Accelerate the decision-making process and guide prospects with this 3 step lead nurturing 
program that leverages unique email promotions and landing pages to engage an audience 
based on your specific criteria.

StoryDesign
Tell your story with a visual approach and take your in-depth content marketing asset (White 
Paper, eBook or Webinar) to the next level, hosting it surrounded by interactive graphics and 
video to deliver deep engagement from target audiences. 

Learn More »

Contact Us » 

Learn More »

Learn More »

Custom Lead Generation 
Lead Generation Programs Built for Your Goals
Programs that are the perfect combination of push and pull marketing to ensure maximum ROI and high-quality leads. Promotional 
campaigns custom built to meet your objectives and exclusively branded environments that showcase your best content.

SOLUTION MARKETING
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View all our webinar solutions »

Webinars
Position your company as an industry expert and connect with prospects who 
are seeking education on a key topic or solution to their challenge. Create 
powerful, engaging content that generates qualified leads and allows you to 
connect with decision makers.

FEATURED SOLUTION

Webchats
Rethink traditional hour-long webinars and engage busy decision makers with 30 minutes of 
topic-based conversation and interactivity. This new, video-based format features your subject 
matter expert generating powerful thought leadership while generating leads.

Virtual Round Table
Assemble your team of topic experts and give users the opportunity to connect through a live 
streaming experience. Perfect for delivering industry know-how from a variety of perspectives 
and helping professionals understand the impact of industry trends.

Webinar Executive Summary
Gain greater return on your webinar investment by engaging leads immediately after your 
event with this customer developed Executive Summary and series of three emails to webinar 
registrants.

Learn More »

Learn More »

Learn More »

Learn More »

Webinars
Proven Formats that Generate Highly Qualified Leads 
Unique formats, subject matter experts and engaged audiences that are looking for answers to their biggest challenges. 
Promotional campaigns target the audience you want and engagement metrics help you score leads.

SOLUTION MARKETING
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Audience Extension
Partner with our team of engagement marketers and data analysts to build custom 
campaigns that will target business decision makers in our in-house channels and 
extended networks based on your criteria. 

Websites & Mobile
Leverage our first-party data and create campaigns targeting the business decision 
makers who match your criteria on websites and social ONLY to those who fit your 
targeted profile. 

Social
Drive higher CTR% and conversions using Facebook, Instagram and LinkedIn. We’ll 
manage your campaign using your banner, video and native ads and create targets 
based on our first-party data.

FEATURED SOLUTION

Connected TV (CTV)
Target and deliver your 15- or 30-second video on connected TVs and streaming apps using our 
B2B IP targeting methods and validated data sources. 
Includes: Video Placement only

Third-Party Emails
Using our first-party data and insights we reach your targeted audience through personalized 
emails. Our team of direct marketing experts will set up and deploy HTML email that attracts 
decision makers. Full reporting metrics provided. Privacy compliant. 

Personif.ai
Personif.ai is an AI-powered content marketing solution that automatically delivers our customers 
the most relevant content based on audience online behaviors and content consumption. 
Engage our audiences with your content and solutions based on what they are viewing on our 
website - drive higher quality interactions, increase click volume and gain insight on how to 
market to your target audience. Our perfect blend of behavioral insights, marketing automation 
and content delivery drives meaningful interactions that help marketers achieve goals. 
  
Taking a personalized “Amazon like” match… and recommending it to them in real time.

Learn More »

View all our direct & targeted marketing solutions »

Data-Driven & Targeted Marketing
Leverage our First-Party Data Through Direct & Targeted Marketing 
Target prospects or customers with highly effective campaigns that zero in on decision makers and keep you top of mind. Leverage our brand list or tap into 
Endeavor’s database of over 9 million professionals all with first-party data insights.

Learn More »

SOLUTION MARKETING

Contact Us » 

Contact Us » 
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Contact our sales representatives to discuss your marketing plans »
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Visit manufacturing.endeavorb2b.com »

Keeping manufacturing executives, engineers and 
operations professionals informed on the latest strategies, 
technologies and solutions for creating more efficient, 
safer and competitive manufacturing operations.

Visit endeavorbusinessmedia.com »
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